Leverage annual giving
campaigns to create new

Now annual giving campaign data can
immediately fuel your donor pipeline building
initiatives
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Smart
outreach prompts

Al and machine learning capabilities
that dynamically prompt fundraisers to
deliver the right message at the right

time.

Bi-directional CRM
integration

Ensure continuity for your team with
donor interactions written back into

your CRM, providing a clear record

for personalized outreach and future

fundraising success.

Combining Gravyty's digital giving
platform and its Al-powered
fundraising solution, Wake Forest
segmented thousands of giving
day donors based on their
selected funds and delivered
highly personalized outreach

following the annual campaign.
This resulted in a gift of over
$100k from a previously
unassigned donor.
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“The data speaks for itself; Raise
prompted a remarkable $635,679
in giving, reflecting a significant
uptick in donor engagement and
generosity from previously
unassigned donors.”

Carly Snider,

Associate Director of Development,
Leadership Annual Giving, Boise State
University
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